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Introduction
to Persuasion



Persuasion is nhot an
art, it’s a science.

Robert Cialdini



Persuasion tactics
that drive action

Social Proof

Scarcity

InNnovation

3-8

Loss Aversion

S

Authority

=]

Certainty




Social proof

De afgelopen 2 maanden stapten al [s¥448] mensen
over naar Zilveren Kruis

Overstappen is heel gemakkelijk: u vraagt de overstap telefonisch of via deze website aan en
wij regelen de rest. U betaalt nooit dubbel en bent geen moment onverzekerd.

Stap ook over naar Zilveren Kruis )
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‘ Friends
¥’ | &Family

Telefoons

Staat jouw nieuwe
mobiel er tussen?

Deze actie geldt nog: @ DAG UUR MIN SEC

06 08 34 05

Apple iPhone 6s 16 GB

Red SUPER

2 JAAR

* onbeperkt bellen
* onbeperkt sms'en
- 6+1GCB

- eenmalig € 39,99

X
Tijdelijk
SC €159 R
extra korting € 48,00 p/mnd
kies kleur @ ) | ~ ® Op voorraad

Sim Only

Internet

Zakelijk

9 0800-6677880

o

~

ed-rg" 7

Samsung Galaxy S6 Flat 32 GB

Red ESSENTIAL
2 JAAR

» 300 belminuten

» onbeperkt sms'en
+ 1+1GB

« eenmalig € 0,00

.9.

Tijdelijk

€120

€49:60
€ 35,00 p/mnd

meer info

kies kleur (@) () (@) ~ ® Op voorraad

Maak je keuze: Alle merken | Apple | Samsung

Samsung Galaxy S5 Neo

Tijdeliik

€264

extra korting

SMART 500

2 JAAR

* 150 belminuten

* onbeperkt sms'en
« 500 + 500 MB

« eenmalig € 0,00

€3560

€ 24,00 p/mnc

a ® Op voorraad

Scarcity

Products that are scarce increase

urgency to decide now and increase

its perceived value.



Innovation

X
. . This publication was added

recently.




Certainty

SEIKO

AUTHORIZED DEALER SITE



Loss aversion

Looks like you’re new here. How about

a special one-time offer?

The most important insights from outstanding
non-fiction, wherever you are, in whatever time

you've got.

Get 30% off.
You’ll never see this

deal again®

Get one year for $34.99

No discounts for me, thanks.
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——— 840 EVO: “Zeer Goed

e esd getestdoorTweakers Authority
2013 -Alle EVO S5D's zijn als beste getest door Tweakers US| hg Cl’ed | ble sources iﬂCI’easeS tl’u St,
A -Royale capaciteit tot wel 1TB
‘\T) -Snelle performance voor dagelijks gebruik

tweakers -Super eenvoudige data migratie dankzij speciale software Wh IC h In turn bOOStS com pl lance.

-Bewezen betrouwbaarheid en kwaliteit




Influence tactics

2 |

Social Proof

Scarcity

Innovation

We do what others

are doing.

If it's scarce | need

to have it. Now!

FiInding something new

feels rewarding.

5-B

Loss Aversion

Certainty

S

Authority

We want to avoid

any losses.

Removing uncertainty

INncreases trust

Trust me, I'm the
doetor expert.



Want more?

The Science of
Social Influence

iva arndd Future | '
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STEVE J. MARTIN, NOAH J. GOLDSTEIN,
s AND ROBERT B, CIALDIN
-
-

Tt red for wverge whe corer et AENVING Castamer engegerent

HOOKED

How to Build
Habit-Forming Products

NIR EYAL

THINKING,
FAST ... SLOW

s — -
DANTEL

§ BY DESICN

KAHNEMAN
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Want more?

Suggested reading




Practical implications
of Persuasion



Persuasion enables Growth

Q

Define the Understand their Create persuasive Determine effect
desired behaviour situation communications and adjust




:!{ Define the desired behaviour

Audience Action Location Timing



Define the desired behaviour

Audience Action Location Timing

Have visitors...

Leave their e-mail address when they are visiting
your website reaching the end of your homepage.



Understand their situation

Concerns Barriers

Boosters




‘\ Understand their situation

Concerns

What do they want/need to know
before they want to act?

--mail frequency
- Moment of receiving it
- Content of e-mail




‘\ Understand their situation

Barriers

What is preventing them from acting?

Lack of trust (spam)
~ear of sharing with 3rd parties
- Too many nhewsletters




‘\ Understand their situation

Boosters

What motivates them to act?

- Social proof (10.231 already subscribed)
- Self-persuasion (Preview option)
- Authority (Top brands using your service)




Now you try

“For the things we have to learn
before we can do them,
we learn by doing them.”

Aristotle



Optimise your homepage

1. Look at your company’'s homepage
2. Use the Canvas

3. Create persuasive commmunications

Time: 30 minutes

Who are we targetting? Persuasive communications

What do we want them to do?

Where will we persuade them?

When will we persuade them?

Desired behaviour
Who needs to do what, where and when?

Understand their situation
What do they need to know before they want to act?

How can get them to perform the desired behaviour?

What is preventing them from acting?

What motivates them to act?

Persuasion Optimisation Canvas Coprignt ©2016 Crobex



How we would do it




Optimise Crobox homepage

Desired behaviour

o_p Have eCommerce directors leave their
,2\

contact details to receive a demo of Crobox.



Optimise Crobox homepage

Desired behaviour

o_p Have eCommerce directors leave their

¥4

contact details to receive a demo of Crobox.

Their situation
Information needs: why would | need Crobox? / What can | expect after leaving my

.\ details? /How much does it cost? / Who will contact me?




Optimise Crobox homepage

Desired behaviour

o_p Have eCommerce directors leave their

¥4

contact details to receive a demo of Crobox.

Their situation

Q

Barriers: | don’t understand / I'm not convinced yet / | have never heard of them /|

already do AB-testing



Optimise Crobox homepage

Desired behaviour

o_p Have eCommerce directors leave their

¥4

Their situation

Q

Boosters: social proof (

Crobox vs AB-testing

contact details to receive a demo of Crobox.

demo-requests) / authority (prices won) / show benefit



“The longer you listen,
the sweeter the pitch”

Jake Creen - Revolver



Social Proof

ove Persuasion Profiling

Scarcity We know what works to drive
the next action.

Authority




In a hurry? Read the summary later. _ Send Summary

Product Detail
BEST CHOICE

We personalise tactics
automatically based on
this persuasion profile.

C} 30 days return guarantee. :

ADD TO BASKET

Order within 2h 27min and receive by tomorrow.

X
5 people are wathching

this product right now!




Persuasion in a box

Y
/ k —
Checkout RPS

Margin CTR

Basket

Support

Dutch v Date: Aug9.2015-Sep 8 2015 v

Conversion Rate

Conversions
6.05% ~

Sessions Users
17.605 17,775 14597 14,789 121 131
Product Tags CTR ATB COV Smart Notifications CTR ATB

: ?)7/
337%
B 198
Authority @ 1.98%

, @ 557%

/ | / @ 557%
/ /“ 3.379 y / y
_— /,,,' — y 337%
4 ® 198% >
Product tags Smart notifications
Impressions Impact Sessions

900

Copy

On sale




Customers who love Crobox

BCC é vodafone @ kpn m

o

SCOTCH&SODA ORakuten &._Reed Elsevier

AMSTERDAM COUTLU

TELEZ

T - -Mobile AERICA S} BESTSELLER




Thank you

Reach us at crobox.com



http://crobox.com

